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MOTTO DAN PERSEMBAHAN 
 
 
 
“Do not let your hearts be troubled. You believe in God; believe also in Me ” 
 
(John 14:1) 
 
 
 
“ Patience is not simply the ability to wait – it’s how we behave while we’re waiting.” 
 
(Joyce Meyer) 
 
 
 
“ Dreams never work unless you do! .” 
(Cozy Laharra) 
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